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The study aimed to employ the Strategies of de marketing 

used in popular pages and its relationship to the mood of the 

audience, and to determine the researcher’s survey method with its 

descriptive and analytical aspects and the information and data 

index on the concept of De marketing,  And analyzing the 

relationship between the use of the pages under study (the 

Electricity Regulatory Authority page, Consumer Protection and 

apreparing for green) for reverse marketing strategies and the 

prevailing general mood, and I relied on the content analysis tool 

to collect data from the studsample, and the study was applied to a 

sample of (681) posts from the official pages of the Electricity 

Regulatory Authority and Consumer Protection and I am preparing 

for green on the official website Facebook 

The study reached the most important results: The pages 

under study, the Electricity Regulatory Authority and Consumer 

Protection and the “I am preparing for green” page, focused on 

using the rational awareness strategy in the vast majority of their 

posts. - The general mood of the public differed towards the posts 

of the two pages under study, as the general mood was negative.For 

the majority of the audience of the Electricity Regulatory Authority 

and Consumer Protection page, the negative trend came in first 

place, while the positive trend came in last place compared to the 

posts of the “I am preparing for the green” page, and it was at a 

very small percentage (only 13) comments at a rate of (6.22%). 
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https://www.facebook.com/livegreen.eg?mibextid=ZbWKwL
https://www.facebook.com/livegreen.eg?mibextid=ZbWKwL
https://www.facebook.com/livegreen.eg?mibextid=ZbWKwL
https://www.facebook.com/@egyptera.official/?mibextid=ZbWKwL
https://www.facebook.com/@egyptera.official/?mibextid=ZbWKwL
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http://www.eeaa.gov.eg/
http://www.eeaa.gov.eg/
mailto:info@egyptera.org
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